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The Foreword by renowned marketing guru Philip Kotler sets the stage for a
comprehensive review of the latest strategies for building, leveraging, and
rejuvenating brands. Destined to become a marketing classic, Kellogg on
Branding includes chapters written by respected Kellogg marketing professors
and managers of successful companies. It includes:

The latest thinking on key branding concepts, including brand positioning and●

design
Strategies for launching new brands, leveraging existing brands, and managing●

a brand portfolio
Techniques for building a brand-centered organization●

Insights from senior managers who have fought branding battles and won●

This is the first book on branding from the faculty of the Kellogg School, the
respected resource for dynamic marketing information for today's ever-changing
and challenging environment. Kellogg is the brand that executives and marketing
managers trust for definitive information on proven approaches for solving
marketing dilemmas and seizing marketing opportunities.
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Editorial Review

Review
“…rich in stories…rich in insights” (The Economist, 26th November 2005)

From the Inside Flap
Kellogg on Branding is an authoritative anthology of the latest insights, theories, and practices
revolutionizing branding from the renowned Kellogg School of Management at Northwestern University.
Properly managed, brands can be a company's most valuable asset, creating lasting customer loyalty and
preferences strong enough to overcome intense competition and price differences. This book gives
executives and managers the information they need to build strong, enduring, and profitable brands. Topics
covered in the book include:

Developing a compelling brand positioning●

Extending an established brand●

Strategically managing a brand portfolio●

Building a brand-focused organization●

Measuring brand value●

The book includes chapters by respected marketing professors as well as top industry executives, and cites
examples from brands as diverse as Nordstrom, Wal-Mart, Harley-Davidson, BMW, TiVo, palmOne, Dell,
Gillette, Tiffany, and Levi Strauss. Kellogg on Branding is an invaluable guide for marketing executives and
managers, consultants, and students.

From the Back Cover
The Foreword by renowned marketing guru Philip Kotler sets the stage for a comprehensive review of the
latest strategies for building, leveraging, and rejuvenating brands. Destined to become a marketing classic,
Kellogg on Branding includes chapters written by respected Kellogg marketing professors and managers of
successful companies. It includes:

The latest thinking on key branding concepts, including brand positioning and design●

Strategies for launching new brands, leveraging existing brands, and managing a brand portfolio●

Techniques for building a brand-centered organization●

Insights from senior managers who have fought branding battles and won●

This is the first book on branding from the faculty of the Kellogg School, the respected resource for dynamic
marketing information for today's ever-changing and challenging environment. Kellogg is the brand that
executives and marketing managers trust for definitive information on proven approaches for solving
marketing dilemmas and seizing marketing opportunities.

Users Review

From reader reviews:



Christine Pena:

Nowadays reading books be a little more than want or need but also be a life style. This reading behavior
give you lot of advantages. Advantages you got of course the knowledge the particular information inside the
book which improve your knowledge and information. The knowledge you get based on what kind of book
you read, if you want send more knowledge just go with education and learning books but if you want sense
happy read one with theme for entertaining for instance comic or novel. Typically the Kellogg on Branding:
The Marketing Faculty of The Kellogg School of Management is kind of e-book which is giving the reader
erratic experience.

Gwen Anderson:

The book untitled Kellogg on Branding: The Marketing Faculty of The Kellogg School of Management
contain a lot of information on that. The writer explains the woman idea with easy technique. The language
is very clear and understandable all the people, so do definitely not worry, you can easy to read the item. The
book was authored by famous author. The author brings you in the new age of literary works. You can read
this book because you can please read on your smart phone, or gadget, so you can read the book inside
anywhere and anytime. In a situation you wish to purchase the e-book, you can start their official web-site in
addition to order it. Have a nice read.

Cameron Rodriquez:

Beside this particular Kellogg on Branding: The Marketing Faculty of The Kellogg School of Management
in your phone, it may give you a way to get nearer to the new knowledge or details. The information and the
knowledge you can got here is fresh from your oven so don't be worry if you feel like an previous people live
in narrow community. It is good thing to have Kellogg on Branding: The Marketing Faculty of The Kellogg
School of Management because this book offers for you readable information. Do you at times have book
but you don't get what it's exactly about. Oh come on, that wil happen if you have this inside your hand. The
Enjoyable set up here cannot be questionable, such as treasuring beautiful island. So do you still want to miss
the item? Find this book and read it from at this point!

Jane Moore:

In this particular era which is the greater individual or who has ability to do something more are more
valuable than other. Do you want to become one among it? It is just simple solution to have that. What you
are related is just spending your time little but quite enough to possess a look at some books. One of several
books in the top checklist in your reading list is Kellogg on Branding: The Marketing Faculty of The Kellogg
School of Management. This book that is qualified as The Hungry Mountains can get you closer in becoming
precious person. By looking up and review this guide you can get many advantages.
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