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INTRO TO BUSINESS 7E introduces students to the concepts and skills
required for success in today's marketplace. This market-leading text provides an
abundance of practical applications that connect students to the business world
and allows them to explore the foundations of business operations. The text's
survey-like approach isideal for the first course for business students.
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Editorial Review

Review

Part 1. BUSINESS IN THE GLOBAL ECONOMIC ENVIRONMENT. 1. Economic Decisions and
Systems. 2. Economic Activity. 3. Business in the Global Economy. 4. Social Responsibility of Business and
Government. Part 2. BUSINESS ORGANIZATION AND MANAGEMENT. 5. Business Organization. 6.
Entrepreneurship and Small Business Management. 7. Management and L eadership. 8. Human Resources,
Culture, and Diversity. 9. Career Planning and Development. Part 3. BUSINESS OPERATIONS AND
TECHNOLOGY. 10. Marketing. 11. Business and Technology. 12. Financial Management. 13. Production
and Business Operations. 14. Risk Management. Part 4. PERSONAL FINANCIAL MANAGEMENT. 15.
Consumers in the Global Economy. 16. Money Management and Financial Planning. 17. Banking and
Financial Services. 18. Consumer Credit. 19. Savings and Investment Strategies. 20. Insurance.

About the Author

LesR. Dlabay, Ed.D. is Professor of Business in the Department of Economics and Business at L ake Forest
Collegein lllinois. He has taught more than 30 different business courses in high school, community college,
university, teacher preparation, and adult education programs. Dr. Dlabay has presented more than 300
teacher workshops and seminars emphasizing interactive learning strategies, including team projects and
field research activities. His "hobbies" include a cereal package collection (from over 100 countries) and
banknotes from 200 countries; these are used to teach economic, cultural, and political aspects of global
business. In an effort to prepare students to do business in varied economic settings, Professor Dlabay makes
extensive use of class assignments related to world hunger, poverty, micro-finance, and micro-enterprise.

James L. Burrow, Ph.D., has a background in marketing and human resource development. He works
regularly with the business community and other organizations as a consultant on marketing and
performance improvement strategies including the use of the Internet as an education and training resource.
He recently retired from the faculty of North Carolina State University, where he served as the coordinator of
the graduate Training and Development Program for over fifteen years. Dr. Burrow received degrees from
the University of Northern lowa and the University of Nebraska in marketing and marketing education.

Brad A. Kleindl, Ph.D., is dean of the School of Business at Park University in Kansas City, Missouri. He
previoudly served as dean and professor of marketing of The Robert W. Plaster College of Business
Administration at Missouri Southern State University. He has authored and co-authored six books and more
than 60 articles and conference papers. Dr. Kleindl has served twice as a Senior Fulbright Scholar, during
2007 in Austria and 2003 in South Africa. He has taught coursesin consumer behavior, marketing research,
principles of marketing, Internet marketing, international marketing, and has presented at conferences and
industry meetings across the United States, Europe, Africa, and Asia.

Users Review
From reader reviews:
Gwen Ander son:

Do you have favorite book? For those who have, what is your favorite's book? Reserve is very important
thing for usto know everything in the world. Each publication has different aim or maybe goal; it means that
reserve has different type. Some people feel enjoy to spend their a chance to read a book. They can be



reading whatever they take because their hobby is reading a book. How about the person who don't like
reading through a book? Sometime, man feel need book if they found difficult problem as well as exercise.
Well, probably you will need this Intro to Business.

Richard Danids:

Information is provisions for individuals to get better life, information these days can get by anyone with
everywhere. The information can be a know-how or any news even a concern. What people must be consider
while those information which is within the former life are difficult to be find than now is taking seriously
which one is appropriate to believe or which one the actual resource are convinced. If you obtain the unstable
resource then you obtain it as your main information you will have huge disadvantage for you. All of those
possibilities will not happen throughout you if you take Intro to Business as your daily resource information.

Harold Scott:

The publication untitled Intro to Businessis the e-book that recommended to you to learn. Y ou can see the
quality of the e-book content that will be shown to you. The language that publisher use to explained their
ideas are easily to understand. The copy writer was did alot of investigation when write the book, so the
information that they share for you is absolutely accurate. Y ou aso could possibly get the e-book of Intro to
Business from the publisher to make you considerably more enjoy freetime.

Russell Howell:

Reading can called mind hangout, why? Because when you are reading a book specially book entitled Intro
to Business your head will drift away trough every dimension, wandering in each and every aspect that
maybe unidentified for but surely will become your mind friends. Imaging each and every word writtenin a
publication then become one application form conclusion and explanation this maybe you never get before.
The Intro to Business giving you a different experience more than blown away your head but also giving you
useful info for your better life within this era. So now let us teach you the relaxing pattern hereis your body
and mind will be pleased when you are finished studying it, like winning a game. Do you want to try this
extraordinary shelling out spare time activity?
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