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This accessible, practice-oriented and compact text provides a hands-on
introduction to the principles of market research. Using the market research
process as a framework, the authors explain how to collect and describe the
necessary data and present the most important and frequently used quantitative
analysis techniques, such as ANOVA, regression analysis, factor analysis, and
cluster analysis. An explanation is provided of the theoretical choices a market
researcher has to make with regard to each technique, as well as how these are
translated into actions in IBM SPSS Statistics. This includes a discussion of what
the outputs mean and how they should be interpreted from a market research
perspective. Each chapter concludes with a case study that illustrates the process
based on real-world data. A comprehensive web appendix includes additional
analysis techniques, datasets, video files and case studies. Several mobile tags in
the text allow readers to quickly browse related web content using a mobile
device.
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Editorial Review

From the Back Cover
This accessible, practice-oriented and compact text provides a hands-on introduction to the principles of
market research. Using the market research process as a framework, the authors explain how to collect and
describe the necessary data and present the most important and frequently used quantitative analysis
techniques, such as ANOVA, regression analysis, factor analysis, and cluster analysis. An explanation is
provided of the theoretical choices a market researcher has to make with regard to each technique, as well as
how these are translated into actions in IBM SPSS Statistics. This includes a discussion of what the outputs
mean and how they should be interpreted from a market research perspective. Each chapter concludes with a
case study that illustrates the process based on real-world data. A comprehensive web appendix includes
additional analysis techniques, datasets, video files and case studies. Several mobile tags in the text allow
readers to quickly browse related web content using a mobile device.

About the Author
Erik Mooi is an Assistant Professor at the VU University Amsterdam, the Netherlands, and lectures at Aston
Business School in the Uk. He has taught Market Research to bachelor, master, and PhD students for several
years for the VU University Amsterdam, Aston Business School in the Uk, and EM Lyon in France. He has
also served as a consultant for several companies in the Netherlands such as Air France-KLM. He is also an
active researcher and has published amongst others in the Journal of Marketing and the Journal of Marketing
Channels, while serving as a reviewer for the British Journal of Management, the Journal of Marketing, and
the European Journal of Marketing. Marko Sarstedt is an Assistant Professor of Quantitative Methods in
Marketing and Management at the Ludwig-Maximilians-University in Munich, Germany, where he earned
his diploma, Master of Business Research and doctorate degree. He is currently a Visiting Lecturer at the
European University of Applied Sciences in Hamburg, Germany. Marko’s main research interest is in the
application and advancement of research methods to further the understanding of consumer behavior and to
improve marketing decision making. He has published several peer-reviewed research articles in national
and international journals as well as proceedings volumes and serves as an editorial board member for
various international journals. He has been invited to several international universities as a Visiting
Researcher, including EM Lyon, the Villanova School of Business, and Brunel University, and teaches
marketing research and research methodology classes at the bachelor, master and doctorate levels. Marko has
served as a consultant for various companies in the nonprofit and profit sectors, including companies in the
automotive, telecommunications, and industrial goods sectors.

Users Review

From reader reviews:

Richard Vazquez:

Have you spare time for a day? What do you do when you have far more or little spare time? Yep, you can
choose the suitable activity for spend your time. Any person spent all their spare time to take a move,
shopping, or went to the Mall. How about open as well as read a book allowed A Concise Guide to Market
Research: The Process, Data, and Methods Using IBM SPSS Statistics? Maybe it is being best activity for
you. You understand beside you can spend your time using your favorite's book, you can better than before.
Do you agree with their opinion or you have various other opinion?



Charlotte Neville:

As people who live in typically the modest era should be change about what going on or info even
knowledge to make these keep up with the era and that is always change and progress. Some of you maybe
can update themselves by studying books. It is a good choice for yourself but the problems coming to you
actually is you don't know what one you should start with. This A Concise Guide to Market Research: The
Process, Data, and Methods Using IBM SPSS Statistics is our recommendation to help you keep up with the
world. Why, because book serves what you want and want in this era.

Denise Adams:

This A Concise Guide to Market Research: The Process, Data, and Methods Using IBM SPSS Statistics are
usually reliable for you who want to be considered a successful person, why. The key reason why of this A
Concise Guide to Market Research: The Process, Data, and Methods Using IBM SPSS Statistics can be one
of many great books you must have is usually giving you more than just simple examining food but feed a
person with information that might be will shock your earlier knowledge. This book is handy, you can bring
it everywhere and whenever your conditions in the e-book and printed people. Beside that this A Concise
Guide to Market Research: The Process, Data, and Methods Using IBM SPSS Statistics giving you an
enormous of experience for instance rich vocabulary, giving you trial run of critical thinking that could it
useful in your day task. So , let's have it and enjoy reading.

Yong Dickerson:

Spent a free time to be fun activity to try and do! A lot of people spent their sparetime with their family, or
their very own friends. Usually they performing activity like watching television, about to beach, or picnic
within the park. They actually doing same thing every week. Do you feel it? Will you something different to
fill your personal free time/ holiday? Can be reading a book might be option to fill your cost-free time/
holiday. The first thing you will ask may be what kinds of guide that you should read. If you want to attempt
look for book, may be the publication untitled A Concise Guide to Market Research: The Process, Data, and
Methods Using IBM SPSS Statistics can be good book to read. May be it might be best activity to you.
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