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A step-by-step technique for sparking breakthrough creativity in
advertising--or any field

Since its publication in 1965, A Technique for Producing Ideas has helped
thousands of advertising copywriters smash through internal barriers to unleash
their creativity. Professionals from poets and painters to scientists and engineers
have also used the techniques in this concise, powerful book to generate exciting
ideas on demand, at any time, on any subject. Now let James Webb Y oung's
unique insights help you look inside yourself to find that big, elusive idea--and
once and for al lift the vell of mystery from the creative process.

"James Webb Y oung isin the tradition of some of our greatest thinkers when he
describes the workings of the creative process. The results of many yearsin
advertising have proved to him that the key element in communications success
is the production of relevant and dramatic ideas. He not only makes this point
vividly for us but shows us the road to that goal ."

--William Bernbach, Former Chairman and CEO, Doyle Dane Bernbach Inc.
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Editorial Review
From the Back Cover
A step-by-step technique for sparking breakthrough creativity in advertising--or "any" field

Sinceits publication in 1965, "A Technique for Producing Ideas' has hel ped thousands of advertising
copywriters smash through internal barriersto unleash their creativity. Professionals from poets and painters
to scientists and engineers have also used the techniques in this concise, powerful book to generate exciting
ideas on demand, at any time, on any subject. Now let James Webb Y oung's unique insights help you look
inside yourself to find that big, elusive idea--and once and for al lift the veil of mystery from the creztive
process.

"James Webb Y oung isin the tradition of some of our greatest thinkers when he describes the workings of
the creative process. The results of many years in advertising have proved to him that the key element in
communications success is the production of relevant and dramatic ideas. He not only makes this point
vividly for us but shows us the road to that goal."

--William Bernbach, Former Chairman and CEO, Doyle Dane Bernbach Inc.

About the Author

James Webb Y oung was a driving force behind the creation of the modern advertising industry, and is one
of advertising's most honored educators and practitioners.

Users Review
From reader reviews:
Frances L ockhart:

Reading a guide tends to be new life style within this era globalization. With looking at you can get alot of
information that could give you benefit in your life. With book everyone in thisworld could share their idea.
Publications can aso inspire alot of people. Many author can inspire their reader with their story aswell as
their experience. Not only the storyline that share in the ebooks. But aso they write about advantage about
something that you need example. How to get the good score toefl, or how to teach your sons or daughters,
there are many kinds of book which exist now. The authors on earth always try to improve their ability in
writing, they also doing some analysis before they write for their book. One of them isthis A Technique for
Producing Ideas (Advertising Age Classics Library).

Laurie Dunn:

People livein this new moment of lifestyle always make an effort to and must have the extratime or they
will get lot of stress from both day to day life and work. So , once we ask do people have free time, we will
say absolutely yes. People is human not really a huge robot. Then we request again, what kind of activity do
you have when the spare time coming to anyone of course your answer will unlimited right. Then ever try



this one, reading guides. It can be your alternative throughout spending your spare time, typically the book
you have read is usually A Technique for Producing Ideas (Advertising Age Classics Library).

Catherine Taylor:

Y our reading 6th sense will not betray anyone, why because this A Technique for Producing |deas
(Advertising Age Classics Library) book written by well-known writer we are excited for well how to make
book which might be understand by anyone who el se read the book. Written within good manner for you,
dripping every ideas and producing skill only for eliminate your hunger then you still skepticism A
Technique for Producing Ideas (Advertising Age Classics Library) as good book but not only by the cover
but also with the content. Thisis one guide that can break don't evaluate book by its deal with, so do you till
needing yet another sixth sense to pick that!? Oh come on your looking at sixth sense aready said so why
you have to listening to an additional sixth sense.

Manuel Porter:

Isit you who having spare time subsequently spend it whole day simply by watching television programs or
just telling lies on the bed? Do you need something totally new? This A Technique for Producing |deas
(Advertising Age Classics Library) can be the reply, oh how comes? A fresh book you know. Y ou are and so
out of date, spending your time by reading in this fresh erais common not a geek activity. So what these
publications have than the others?
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