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Sports marketing is heralded as one of the most prestigious, exciting, and popular
fields in contemporary marketing. The number of related programs in colleges
and universities has exploded, and companies tied with sports marketing handle
thousands of avid career hopefuls each year. The Ultimate Guide to Sports
Marketing is the first book to go behind the scenes and outline a strategic,
integrated approach to effective and innovative sports marketing. Completely
revised and repackaged to provide detailed strategies on entering the sports
marketing field, acquiring funding, managing event logistics and more, this
comprehensive guide covers awide range of topicsincluding: - Use of the
Internet as a sports marketing tool - Negotiations and contracts with sponsors and
suppliers - Specifics of licensing deals
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Editorial Review

From the Back Cover

Includesvital industry infor mation, I nter net strategies, and more
An Insider'sLook at the Dynamic World of Sports Marketing

Sports marketing is a prestigiousand challengingcareer. The Ultimate Guide to Sports Marketing, Second
Edition, will show you how to get your foot in the door and, once inside, construct a solid career in virtually
any sport-related field you choose.

The first book to go behind the scenes to examine all the fundamental sfrom getting that elusive first job
interview to acquiring funding, negotiating contracts, managing event logistics, and morethis integrated
approach to sports marketing features:

- Discussions with top-level professionals who helped establish and define the field

- The SWOT (Strengths, Weaknesses, Opportunities, and Threats) analysisA proven method for identifying
internal aspects and external variables that may affect your success

- Sample agreements for independent contractors, sponsorship, licensing, endorsements, and venues

Whether you are managing and marketing sports organizations, products, events, or even the athletes
themselves, you must be able to look beyond the games to keep them functioning seamlessly. Let The
Ultimate Guide to Sports Marketing act as both your guidebook and fingertip reference for enteringand
building a career inthe exciting world of today's sports marketing.

" Get the fundamentals down and the level of everything you do will rise."
Michael Jordan

The Ultimate Guide to Sports Marketing is about the fundamental s of sports marketing and event
management. How can a sports event be designed to meet the needs of athletes, spectators, and sponsors? If a
celebrity is scheduled to be on hand, what type of travel and hotel accommodations must be provided? How
can you determine appropriate sponsors for an eventand then demonstrate the benefits of their sponsorship?

Sports marketing has become one of today's single most exciting careers. The excitement of being involved
with sports and teams that you've followed since childhood, the glamour of rubbing elbows with renowned
athletes and cel ebrities, the drama of organizing an event for hundreds or even thousands of attendeesall add
up to make sports marketing athrilling, multidimensional career.

At every level, event managers and marketers must share the same discipline, instinctive talent, and tenacity
of the athletes themselves. The Ultimate Guide to Sports Marketing will show you how to devel op the skills
necessary to manage virtually any sports marketing scenario, including:

Event coordination * Contingency planning * Logistics* Working with vendors * Purchasing, inventory,
and distribution of goods* Ticketing and admissions* Safety and emergency precautions* Seating design
and controls* Sponsor and supplier agreements* Risk management and insurance * Venue contracts *



Licensing * Loss prevention * Finding sponsorship * Marketing licensed merchandise * Alternative sport
events* Sportstourism * Charitable events

Because of their obvious appeal, sports marketing jobs are among the most sought-after in today's job
market. But beyond the fun and games, sports marketing requires knowledge and dedication. From ideas for
effectively leveraging sport celebrities and their appearances to sample scripts for banquets and
presentations, and from managing concessions at Little League games to high-profile World Series
promotional assignments, The Ultimate Guide to Sports Marketing pulls back the curtain to give you a
hands-on, detailed look at what it takes to succeed behind the arena wallswhere the real business takes place.

About the Author

Stedman Graham is president of Graham and Associates, aleading sports marketing firm that has played a
role in events including the Volvo Tennis Tournament and the NBA Legends Pride Classic. An adjunct
professor at Northwestern University's Kellogg Graduate School of Management, Graham is the best-selling
author of You Can Make It Happen and Teens Can Make It Happen. He also writes a popular column for
Inside Sports.

Lisa Delpy Neirotti, Ph.D., isdirector of the sports management program at The George Washington
University. Dr. Neirotti consults with corporate sponsors and sports commissions around the world and isa
frequent contributor to academic and industry publications.

Joe Jeff Goldblatt isdirector of the event management program at The George Washington University. The
author of Special Events: The Art and Science of Celebration, Goldblatt has produced corporate events for
Marriott, Xerox, and dozens of other Fortune 500 companies.

Users Review
From reader reviews:
Donald Perkins:

Information is provisions for anyone to get better life, information currently can get by anyone at
everywhere. The information can be a expertise or any news even a concern. What people must be consider
any time those information which isinside the former life are difficult to be find than now's taking seriously
which one would work to believe or which one the actual resource are convinced. If you obtain the unstable
resource then you get it as your main information it will have huge disadvantage for you. All those
possibilities will not happen inside you if you take The Ultimate Guide to Sports Marketing as the daily
resource information.

Winford Patter son:

Playing with family within a park, coming to see the seaworld or hanging out with palsisthing that usually
you have done when you have spare time, and then why you don't try issue that really opposite from that.
One activity that make you not feeling tired but still relaxing, trilling like on roller coaster you already been
ride on and with addition of information. Even you love The Ultimate Guide to Sports Marketing, you are
ableto enjoy both. It is great combination right, you still want to missit? What kind of hang-out type isit?
Oh can occur its mind hangout fellas. What? Still don't understand it, oh come on itsreferred to as reading



friends.

Michadl Anderson:

Isit a person who having spare time and then spend it whole day through watching television programs or
just resting on the bed? Do you need something new? This The Ultimate Guide to Sports Marketing can be
the response, oh how comes? The new book you know. Y ou are consequently out of date, spending your
spare time by reading in this brand-new erais common not a geek activity. So what these books have than
the others?

Claudia Butler:

Reading a publication make you to get more knowledge from this. Y ou can take knowledge and information
from the book. Book iswritten or printed or illustrated from each source which filled update of news. In this
particular modern eralike right now, many waysto get information are available for a person. From media
social including newspaper, magazines, science reserve, encyclopedia, reference book, new and comic. You
can add your understanding by that book. Do you want to spend your spare time to spread out your book? Or
just trying to find the The Ultimate Guide to Sports Marketing when you essential it?
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