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The Public Relations Handbook is a comprehensive and detailed introduction to
the theories and practices of the public relations industry. It traces the history and
development of public relations, explores ethical issues which affect the industry,
examines its relationship with palitics, lobbying organizations and journalism,
assesses its professionalism and regulation and advises on training and entry into
the profession.

The Public Relations Handbook combines theoretical and organizational
frameworks for studying public relations with examples of how the industry
worksin practice. It draws on arange of promotional strategies and campaigns
from businesses, public and non-profit organizations including the AA, Airbus,
BT, Northamptonshire County Council, Cuprinol and Action for Children.

The Fourth Edition includes:

- case studies, examples and illustrations from a range of campaigns from small
and multinational corporations, local government and charities;

- acompanion website with new international case studies updated quarterly;

- specialist chapters on financial public relations, internal communications and
marketing public relations;

- strategic overviews of corporate identity, globalisation and evaluation;

- athorough examination of ethics and professionalism;

- more than fifty illustrations from recent PR campaigns;

- acompletely revised chapter on corporate social responsibility

- anew chapter on risk, issues and crisis management.
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Editorial Review
About the Author

Alison Theaker has over 25 years experience in public relations and management as a practitioner and
academic. She was thefirst Head of Education and Training at the then Institute of Public Relations, as well
as Principal Lecturer and Course Leader in Public Relations at Leeds Business School and Scholar in
Residence in the School of Marketing Communication at Emerson College, Boston, US. She was an elected
Fellow of the Chartered Institute of Public Relations and co-authored Effective Media Relations. She has
delivered research papers at conferencesin the UK, US and Australia on team-working in public relations,
improving students’ writing skills and the future of PR as a profession. Sheis now a PR coach for small
businesses, runing her own consultancy, The Spark, in Devon, www.thesparkuk.com.

Users Review
From reader reviews:
Kathleen Owen:

Book is actually written, printed, or illustrated for everything. Y ou can learn everything you want by a guide.
Book has a different type. To be sure that book isimportant issue to bring us around the world. Next to that
you can your reading expertise was fluently. A e-book The Public Relations Handbook (Media Practice) will
make you to possibly be smarter. Y ou can feel far more confidence if you can know about every thing. But
some of you think in which open or reading some sort of book make you bored. It is not make you fun. Why
they might be thought like that? Have you seeking best book or acceptable book with you?

Ruben Jenkins:

Nowadays reading books be than want or need but also become alife style. This reading behavior give you
lot of advantages. The huge benefits you got of course the knowledge your information inside the book
which improve your knowledge and information. The knowledge you get based on what kind of e-book you
read, if you want get more knowledge just go with education and learning books but if you want really feel
happy read one together with theme for entertaining for example comic or novel. The particular The Public
Relations Handbook (Media Practice) is kind of guide which is giving the reader unforeseen experience.

Jeff Cunningham:

Hey guys, do you desires to finds a new book you just read? May be the book with the name The Public
Relations Handbook (Media Practice) suitable to you? The actual book was written by well-known writer in
this era. The particular book untitled The Public Relations Handbook (Media Practice)is the main one of
severa books this everyone read now. This particular book was inspired many peoplein the world. When
you read this publication you will enter the new age that you ever know ahead of. The author explained their
plan in the simple way, therefore al of people can easily to be aware of the core of this e-book. This book



will give you awide range of information about this world now. So you can see the represented of the world
with this book.

Heidi Crenshaw:

The Public Relations Handbook (Media Practice) can be one of your starter books that are good idea. We
recommend that straight away because this reserve has good vocabulary that will increase your knowledgein
language, easy to understand, bit entertaining but nevertheless delivering the information. The writer giving
his/her effort that will put every word into delight arrangement in writing The Public Relations Handbook
(Media Practice) although doesn't forget the main point, giving the reader the hottest in addition to based
confirm resource data that maybe you can be one of it. This great information may drawn you into fresh
stage of crucial contemplating.
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